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Tibor Kalan 
MmECo. 

50 West 1? Street 
New York, I'¥ 10011 


Berkeley, August 18th, 1989 


Dear Tibor, 
lam writing you this letter to invite you to design a page for Emigre *13. I would be honored if you could 
find the time to contribute. There is no money involved in this request. I'm trying to appeal to your 

national pride. 


All 


Ermigre magazine is devoting its upcoming issue *13 to the theme of "Cultural Stereotypes.” National 
tourist boards world wide are promoting their respective countries using imagery that we feel needs a 
little updating. It's time for the Big Bens, wooden shoes, Eiffel Towers, lederhosen, cowboys and 
Indians, towers of Pisa, bowler hats, kangaroos, and exotic beaches to move over for some serious 
image makeovers. 


For this issue we are inviting designers from all around the world to create new and updated national 
symbols, | would like each designer to create one image that would best represent their home country or 
state [just imagine you are doing this for your national or local tourist board). | am hoping that you could 
help us out by representing Hungary. 


Since all images will be reproduced in Emigre, there are certain restrictions. The image can be no bigger 
than 1]-1¢4"x 16-34". Add 1/6” all around for bleed if necessary. Black and white only. Up to three 
halftones or screens are allowed, but not in excess of one double burn in stripping. If you do want to go 
all out with stripping, you're welcome to provide a fully stripped negative. The image can be anything: 
illustration, photography, text, type, poem, collage, etc. Anything goes except...please, no parodies of 
existing stereotypes, try to be original! If you do use any borrowed or found imagery or text, please 
supply us with proper reproduction rights. 


eber 


If you are interested in this idea and would like [and have the time] to contribute, please let me know by 
September 8, so that! can reserve your page. Final artwork is due by October 15. 


Twill be contacting you soon. 
Sincerely, 


\ 


Rudy Vanderlans 
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Johnny 0. Hey, What's going on? tigre: |just want to hear your reaction to thi 
Thirst. Rick Valicenti just...jonmy: Who? tmigre: Eh...Rick Valicenti, he design 
Ditka as a symbol for Chicago. Johny: Oh, yeah I saw that. Emigre: Now, Ditka is not exactly the most popular 
guy around at this point. Three losses ina row! How do you feel about Ditka as a symbol for Chicago? Johnny: 
It's a bit weird especially when I see Ditka talk on Monday Night Football, sorta going Blah, Blah, Blah... 
But personally I think it's a great tribute to the guy. Because eh...Sports is my life, you know; graphic 
design, I like it, | know a bit about it, but sports is my life, and I love the coach. You know, he’s a real 
strong personality. Unfortunately things aren't going so well at present. So he loses three games. So 
What? He'll be back. He's pissed right now, because you know, he's never lost three games in a row. But 
the guy never gives up, never says no, he never quits. Chicago likes that and coach Ditka stands for what 
this city is all about. We're a real blue collar town. It's a tough place. Not like San Francisco, those wimps. 
They have an earthquake and they cancel the World Series, the fucking WORLD SERIES! Come on! Sports 
is my life, I couldn't deal with that. tmige: So you think Ditka’s sorry he traded MclMlahon right 
NOW? johnny: Well, | know Mike Ditka, (] mean not personally, of course, we wouldn't get along). But 
eh...maybe in the back of his mind he might regret it a little bit. I don't know. Ditka's unpredictable. That's 
what we like about the guy, And anyhow, in San Diego they're gonna bench McMahon this Sunday. 50 
what's there to be sorry about?! tigre: What do you think Valicenti means with that type on the 
bottom? jonnny: Yeah, I'm a little bit pissed off about that, cause he's not clear about it. Is he making fun of 
the coach there with those letters at the bottom, ‘DA, blah?" I don't know... treigre: Well, what do you think 
he means by that? johnny: How the hell would I know?! wen mayhe it's about how the coach is 
ways on television going like blah, blah, blah. He's always mouth'n off 
a Jot. But eh...he s a motivator, he brings out the best in people. Sometimes he's aggressive, sometimes he's 
happy, sometimes he's selling cars, sometimes Dristan or house mortgages. Anything! But I think Valicenti’s 
interpretation is eh...you know, what is the coach really saying? And it looks like you got a four letter word 
there or something. tigre: 50 you like the idea of replacing the Sears Tower with Ditka's face? Johnny: ¥eah, 
to hell with the Sears Tower. Ditka has a very strong presence in town. You see him everywhere, in the 
papers, on the news, all the time, the guy's everywhere. Emigre: What do you think of that shot Valicenti 
used? Taken off a television screen, that's not the most flattering picture is it? At least he could have used 
some sort of promotional 8 by 10 glossy? Johny: Nah. Well, you know, on the one hand I say great, 
Ditka's face as a symbol. Chica go 5 Di. g broth PT, in the city of big shoulders; that's great. But he's 
not making fun of the guy, or is he? But I guess coach Ditka does the same thing. That's the best part of it 
He's talking to the press everyday, the cameras are on him all the time, he'll stick a piece of gum 
an the camera, he'll do this or that, he's always poking fun, and he's al Wa ¥S on TY. emigre: So you 
consider this to be an appropriate design? Johan: What? You're asking for my approval? Is that 
it? tigre: Well, is it thumbs up for this one? Jom: Yeah, sure, COME ON, the coach gets a full page in 
some graphic design magazine, I think that's great! Although I don't know what the hell's going on in 
there. What the hell's that all about? You got strange photos and textures here and there. I don't know what 
route you guys travel on your way to work, and shit, that rag costs quite a fortune, I mean Jeezus! Erigre: 
Well the moment we can produce it for fifty cents a copy we'll sell them for two bucks a piece. jonny: Nah, 
dont worry, I like that entrepreneurial attitude, take whatever you can get. Anyway, I gotta check out. Talk 
to you later, and eh... don't forget about the friggin’ World Series on Friday night, OK? LaDella. 


BATTLE CREEK, MICHIGAN / jeffery Reed 


BATTLE CREEK MICHIGAN 


Mr. KEEDY 89 


ecm Geet ings 
from switzerland 


En this year Assorted images was asked by The Observer Magazine to propose a corporate v Rs ZAI 


identity for a (hypothetically) privatised Great Britain. Ai recommended a family of related 


logotypes to represent different aspects of the new company’s various business interests. 


s°" here are a number of reworkings of the Union Flag, which formed the core of the identity. 


bi mien 
THAT US FOREVER ENGLAND aS 


This page was designed by Joe Ewart & Malcolm Garratt at Assorted images. 


When I was first asked to do this project for Ernigre I raust say 1 was quite 
apprehensive. I don't think I have ever taken a serious look at Canada and what we 
stand for. The only experience I have ever had with Canadian politics was during the 
first year Pierre Trudeau was running for Prime Minister of Canada. 

[was heading home from his political headquarters with a sign that the party hands 
out to people to hammer into their front lawns. It was a thick piece of cardboard 
nailed to a pointed stick that I had no intention of putting in our front lawn. I thought 
it would make a great decoration for my bedroom. Little did | know that I was 

carrying a potentially dangerous weapon. 
Iwas only nine years old so I wasn't aware of the mass sex appeal Trudeau had over 
the women of Canada. | was only a few blocks from home when a crazed young 


woman came screaming out of her house towards me. When she got ta me she 


demanded that I give her my Trudeau sign. Of course I refused and OC ATL ADA ¢ Steven ®. Gilmore 


proceeded to tell her where she could get her own. Well, this made her hysterical and 


we started struggling for the sign. I managed to get it away from her and fearing for 
my life, | used it to give her a couple of good wacks on the head. | ran off as fast as 1 
could with this madworan trailing behind. 
She gave up chasing me and I made it home safe and sound. That was until a girlfriend 
of my mother's saw the sign and started panting. Before she had the chance to make a 
scene, I decided to give it to her. Who knows what would have happened if I hadn't? 1 
ended up using Coca-Cola ads for decorations and Trudeau won the elections. 
But that was in the sixties when we had charismatic leaders and a population that 
wasn't afraid to try something new. Since then our country has become ultra 
conservative. We no longer encourage individual thought or actions. Even in the most 


creative of fields, conformity is the rule. 


Perhaps with the copyright syrnbol representing Canada it would give Canadians the 
incentive to be creative again. Maybe then we could openly embrace an idea before it 


has been accepted in every other country but our own. 
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HOLLAND ¢ vincent van Baar 


WE SPEAK ENGLISH 
WIR SPRECHEN DEUTSCH 


ON PARLE FRANCAIS 


st: show where country is situated 2nd: make clear how easy communication will be in this country [what more do we need?) 
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PHILIPPINES ¢ tueite Tenazas 
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7,100 islands 


50 years of enenican rule 
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— from More Like Us, 
Making America Great Again 
by James Fallows 
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BERLIN ¢ brik Spiekermann 


Design Manual _ 
Federal Republic of Germa 


(DIN 2100) 
Berlin, 
26 September 1989° 


U ARE LEAVING 
AMERICAN SECTOR 


Bbl BbIESHAETE H3 
AMEPHKAHCKOIO CEKTOPA 


5 
VOUS SORTEZ 

DU SECTEUR AMERICAIN | 
| SIE VERLASSENE DE AMERIKANISCHEN SEKTOR 


Wrong Usage 
‘An example of wrong 
usage. 

The people in the 
illustration are clearly 
mislead. 

This should be avoided 
by using Standard 
Border Demarcation 
East/West Berlin 
Signing as specified in 
this manual. 

More information about 
West/East Berlin 
Typography Usage in 
“Type for the West East 
Berlin Signage System 
according to DIN 1451, 
Part 2, Construction 
Drawings, Usage". 


Erik van Blokland 
cit, Pixit, 


Standard Railway 


| — } 


4 
Typography 


Typeface: 


Standard Medium 


(Akzidenz Grotesk 


Regular legibility as 
specified by relevant 


DIN regulations 
Size: 


Specified by relevant 
DIN and purpose 


fre Colour: 
1) DIN 1203 Black 


English according to DIN 4045 
Russian according to DIN 1961 
French according to DIN 1418 


Railwidth according to DIN 5019 


<YOU. ARE LEAVING... 
THE AMERICAN SECTOR 


Russian Standard Font according to DIN 1917. 


.BbI BbIESHAETE N3 
AMEPNKAHCKOrO CEKTOPA 


French Typography according to DIN 1893, Teil 128 


VOUS SORTEZ . , . , 
DU SECTEUR AMERICAIN 


Earth according to DIN 1820 


‘See Height (Left) 


Depth (left) according to DIN 1967 


ol ol x! wl ol el a 


Depth (Right) See Depth (Lett) 


41 
Public Signing 
Systems 


4.14.1 
Border Demarkatioi 
Signing 


4.44.4 
West/East Berlin 


Usage 

The signs are specially 
designed for the 
communication of the 
obvious. 

It should be clearly 
understood that these 
signs are only to be used 
for photographic and 
touristic exploitation. 
Therefore they have to 
conform to DIN 1800 
(Photographic Signage 
System) as well as DIN 
1700 (Tourist Signage 
System) 


Construction 
The signs have to be 
constructed according 
to DIN 1290. 

Sizes as specified here. 
fee Note: only Standard 
Used Railway Track Iron 
Bars are allowed for 
construction. A wooden 
board is then fastened 
with things (also 
according to DIN). 


iF, Paint 
The board should be 
gy painted with an abrasive- 
* resistable paint. This isa 
y precautionary measure 
because of AcidRains | 
(DIN 1989 to DIN 1992), 
| Graffitis and Tourists’ 
| Additions should be 
| black, although every 
jother colour according 
|to DIN 1203 Black will 


FF also do. 
= 


‘My Country according to DIN 
(German Industrial Norm) 


This may not look like the usual 

RW tourist advertisement, but it 

PAA represents important facets of 
‘my country and the city I live in 


Erik Spiekermann, 
MetaDesign, Berlin, 


SWITZERLAND ¢ wolfgang Weingarty 


My only wish: 
No International Design-Chaos anymore. 
An Annulment to all of the Imitators 


‘Wolfgang Weingart 
Postfach 2: 

(CH_400) Basel/Switzerka 
T: 061-25.02.53 


Basel School of Design 
October 1, 1989 


TAIWAN ¢ Patrick li 
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ENGLAND ¢ neville Brody 


van 


ITALY / Roberto Barazeno 


| Fmigre: How do you want people to perceive this? John: There are many ways 
| to describe an area. Whereas an advertising agency might approach it from a 

marketing point of view, I've taken a different, personal view of Columbus. Sol 
| want people to perceive this not as a typical or average description of Colum- 
| bus, but as one of many possible descriptions. Ermigre: So is there a right or 
wrong solution to this? Jona: No, I don’t think so. Although I'm certain anyone 
in marketing would disagree with me, from a personal point of view, there is 
no right or wrong. It's interesting, | talked with many local people as 1 was de- 
Wid signing this page, and everybody's perception of this area is quite different. Everyone had a different idea of what would be most representative. | think that means this is a 


very rich area. Emigre: Explain to me what the collaged words on the left describe. John: It's a typographic way to describe my personal thoughts and observations about Co- 

Inmmbus. Some of the words and what they represent make sense only to me. When work ona particular design | invariably have a million ideas racing through my mind. I 

tried to find a way to visualize these ideas. For instance, with all of the recent growth in Columbus there seems to be a "Centre" on every street. Columbus has become the 

strip mall capital of the Mlidwest, and they use this fancy British spelling, you know, to give it a more international appeal. To me it looks like bad spelling, but it's become a 

part of my definition of Columbus. Another example in the collage is the description given to our local news. Those in charge at the television stations feel that the viewers 

in this area enjoy a softer version of current events presented in what they describe as “warm and fuzzy.” Fmigre: What is the significance of some of the imagery? John: 

I've lived in Columbus all my life, so] used images of things I grew up with, or see every day. | picked some older architecture, because most of the buildings built nowa- 

days you can't tell apart from the kind they build everywhere else. Also some of these images have sentimental value to me. The columns on the right are from the old Union 

Station. The station is gone but the columns are still standing. I remember my dad taking me down to the station when he took the train to ew York. The arrow is from what 

used to be a 50's style drive-in near my parents’ house. It's a fast food restaurant now, but they kept the neon arrow and added "Sisters Chicken € Biscuits.” The tower is the 

LeUeque Tower. For the longest time it was the only "skyscraper" in town. It used to be that people went to the top floor to see what Columbus looked like from high above. Of course when you got there 

it was a bit anticlimactic, because back then, everything in and around Columbus was flat for miles. Emigre: The entire image including the halftones was created on the IMacintosh right? Could you 

briefly explain how you did that? John: That's funny, when I contributed to the special Macintosh issue (Emigre *1]] you weren't at all interested in the technical aspects of the design. You let the tech- 
nology take a back seat, while the entire scope of that issue was technology. And now, when we're getting away from the technology, you are interested in it? 
Fmigre: This one seems to be much more intricate in terms of the layering and halftone imagery than the page you did for Emigre *11. I'm just curious how you pro- 


cessed the halftone and line art. John: | used Freehand. It's giving me much better image and type control than Pagelflaker. The page for Ermigre *l1, if you recall, 


was created using Pageltlaker. Emigre: Don't you have a lot of trouble with Freehand especially when you try to print out more than one typeface? John: Freehand 


never seems to be a problem until you try to print from it. One way | avoid problems is by printing the images separately from the type and line art, A lot of font 


COLUMBUS, OHIO John Weber 


the trouble seems to begin. Emigre: Which parts were produced in Freehand? John: All of it was output using Freehand. However, all of the bitmap imagery was 


conflicts can be alleviated by outputting the type as Postscript instead of having the bureau download the indi- 


vidual fonts. Images in general take a long time to process and when they're combined with fonts, that’s when 


first produced in SuperPaint and then imported into Freehand. All of the small type was produced in Freehand. The "H” was also created in Freehand but output 
with the layered images, as a film negative. The type was output on paper sol could still move and add different elements. Emigre: One reason why designers like 
the Macintosh is because it produces mechanicals that are at least straight. lo crooked lines are possible. However, your design doesn't seem to make use of this 
production aspect of the computer. John: Sure it does. Since my design style is more illustrative than grid oriented it appears less structured but | still take advan- 
tage of the computer's accuracy. For instance, I'm a fanatic about lines and line widths. I couldn't, or wouldn't want to, draw those concentric circles with a com- 
pass and technical pen. The computer is perfect for that. And the "” art, is so exact in terms of mechanical art. Emigre: Yes, I can see that, and I would use the 
computer for that, but then I would just print out all the elements separately and paste them down conventionally on an art board, using overlays and cutting win- 

| dows. Wouldn't that be a lot faster than trying to first combine all these separate images by importing them into one software program and then separate them out 

| again when you print them, and then sandwich the negatives again? John: Perhaps, but if ] 

hadn't combined them into one software program it would have been harder to determine 

where I wanted them, what size to make them, and how to crop them. The advantage of try- 

ing to do it all on the computer to me is that the computer, especially with Freehand, allows 

me to size and crop the images after I've scanned them. This way I can work with the exact 

image on the screen. If] had done this conventionally, | would have needed to make a lot of 

Copies to size in order to envision the design. Also 1 would have had to cut some very tricky 

| Windows by hand. Eigre: So you did have the entire image, as we see it here, on your 
screen, including the type and halftone and low resolution images? John: Yes, definitely. And 
with a grey scale screen, I can see all the values in the scanned images. I'm not looking at a 
stark black and white image. Emigre: You are really pushing yourself to produce your de- 
signs on the Macintosh, and by hook or by crook, you're going to make it work for you. John: 

| Yes, but | don't feel as though I'm forcing myself to design on the Itlac: it's just a very natural 

| way for me to design. The little battles and frustrations involved seem minor compared to the 

advantages. I'm curious what this page would have looked like had | produced it convention- 

| ally, although I'm convinced the solution would be completely different than this one. The 


Computer is continually influencing the way ! work. 
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SOUTHERN ALBERTA ? Rick Thomas 


mmimus thirty to plus —ee fifteen im ome day 
| 


johmny chimook first heard it as a rustlimsg moise 


behind him. slancim=s Over his shoulder as he drove | 
his team onward over the smow, johounmy kKmew im am 
| 
| 
imstamt what it was. “the smow melted like macic! it | 
| 


was all i could do to Keep the frome crummers im the 


smow! those back wcurmmers were raisim”’ a hell of a 


dust storm 
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JAPAL ¢ Mitsuhiro miyazaki 


JAPANESE SHLAA MAN 


Meet Mr. Average standard f 
é 


Model Japanese Salaryman. 
He'll greet you by present 
ing his most important 

and oft-used ID: the 
business card. lot 

just a byte in the 

memory banks 

of those he does 

business with, it specifies his social status in 
precise detail without going into speech. 
Exchanging business cards is about measur- 
ing social distance, about making contact 
across that distance silently, and, hence, 
“politely.” A classless society with a million 
status distinctions, in Japan some are more 
average than others. 


Se 


His natural habitat and raison d'etre: the 
company. Throughout his entire working 
life, he will be employed at an average 
of one company. 


Plastic, membership, teleph 
ane, doctor's, 1, business, and 
cumbak cards cover every facet of 
his life averaging oui intoa 
é thick, warm spread of credit, identifi 
cation, security, and support 


Once ina while he can also be spotted 
outdoors: on the golf course, 

with company col 
leagues all sporting 
roughly awer- 
age handicaps 


Where have all the abaci gone? On awer- that mysteri 
age, they tend to have ously manage 
been reborn as digi- to reflect 


their 
status. 


tal caleula- 
tors, 


He's patriotic about time. He owns 
on average somewhere 
between 3.4 and 3.? digital wrist 

watches 

and - praise be to Amaterasu 

they're much easier to get along with this 

time around. 


His trusty right hand: that eminently 
average. desigless 
briefcase. Lap-top desk 
for working on the 


train, it also makes He can 
sure he won't miss check the 
financial and 


the company even 


when he's at home. sports awer- 


ages in their re 
spective newspapers 


Another one of his 
many IDs: he'll aw- 
erage four or five 
seals for various purposes. 
He'll pay more for the calligra- 
pher’s certificate of approval stating 
that design of the characters will ensure 
his good fortune than he 
does for the seal 
itself. 


On the seventh day he 
resis: To the dismay 
of wife and children, 
on Sundays he 
doesn’t have the stuff 
to do anything but idle in front of one or other 
of his, on awerage., three TUs. 
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FRANCE ¢ Philippe Apeloig 


Fernandel 
Minitel 
Tour Eiffel 


Calvados 
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Bardot 
Baguette 
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| | Emigre; Henk, [just received your fax, bt don't understand... Henk: What don't you understand? Emigre: Are these meant tobe the symbols for Los Rngeles? What's the top one? Did I et the entire image or are there pieces ressing? Henk I's a pitbull 
icon. It's from Belgium. You know, the other day on TU, they showed this pitbull attack that occurred down here, That was scary. find the wortan, the owner, she was sent to jail fora couple years or so. Emigre: Well, eh... [like the image, and even the 
] 

type, although it doesn’t make any sense, but eh. i's not at all about Los Mngeles, is it? Henk: No, Actually it isan intemational symbol. My colleagues at Hard Werken in Rotterdane found it in Belgian. just really liked that itage. Emigre: How about the 
overlaying type? Henk: I have no idea what that's all about. I guess you're a bit confused about it all. How about the drawing? Do you like the drawing? Emigre: | like that, although I'm still trying to figure it out. Are those two 


fingers? Henk: Mo, they're toes, Two toes and a sun. And I figured that maybe you could reverse the entire illustration, to make it look like a chalk drawing. Emigre: Isee. Henk: So what do you think? Emigre: You don't have, 


onetlee 


by any chance, some photographs of Los Rngeles that you've taken in the past? You have that great view from your window looking out onto the Hollywood sign. You don’t have a shoe box filled with some discarded photographs 


or any other L.A. paraphernalia? You could just send us anything and we'll make it work. Henk: Wel, | ave to look into that. I don't think so. 've been so busy lately, and I can’t think of anything smart or clever. I've also been 


away fora week, I went to San Aiton to attend the AIGA conference. Did you go there? Emigre: fo, I didn't. Henk: It wasa nice conference. | enjoyed myself, like most people did. Hard Werken did this slide presentation with 
Rick Vermeulen and Gerard Hadders narrating. It was titled "On the Battlefield of Design,” and I think they really puzzled quite a few people. It was kind of a performance piece. There was live music and they sang this song. Gary Lucas who is one of Captain 
Beefheart's band members played electric guitar during the entire performanice which, by the way, started at nine in the morning! They also projected this video clip that people would sing along With. The day before, during one of the breakout sessions, 


LO05 ANGELES ¢ tenk#enga 


we had persuaded some people to stand up in the audience and start singing along with the video clip. It was hilarious, although terribly confusing for sone people. 1 


) 
| think thata lot of Hard Werken fans thought we were going to make complete fools of ourselves. But we're used to that. It always seems that first we're being laughed at 
1 and then, before you know it, these same people will tum around and copy you. I's been like that consistently. Emigre: What was the song about? Hen: I have it right here. It was written by this band that | know, The Hestitations. Hold on... It's tothe 


tune of that "Aye, Aye, Yippee, Yippee Yey” song, and it goes like this: 


There's a song that they sing on the prairies ¢ there's 
a song that they sing on the freeways ¢ they sing it in 
the suburbs ¢ and also in the ghettos ¢ And it goes 
| like this: (Chorus) Singing aye, aye, yippee, yippee 
yey ¢ Ilo one cares about you anyway 7 50 
forget about them / they forget about you 7 

and just keep on doing what you do 7 The 
time has come to be dismal ¢ and meditate on futility ¢ 
anid be full of regret and remorse ¢ and dabble in 
——— norbidity ¢ ana sin: horns] 7 Nothing is left in this 
world that is shocking ¢ and the rest we've already 
been warned of f so go on toa party and keep on 
talking ¢ and maybe you'll be lucky and fall asleep ¢ 
msi (Chorus) 7 And sing aye, aye, yippee, yippee 
yey’ flo one cares about you anyway ¢ nothing 
matters and nothing is real? so go ahead and do what 
| Woieed 3. 
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Emigre *9: GAD ¢ 23 Envelope | | 
Emtigre *8: Photography ¢ Type $5.95 i 


Posters, Booklets and T-Shirts 
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FacelessPoster 33.56 | $8.00 i 


EMIGRE ote e Press Timel... This issue is devoted to the art of pre-press and printing, and features the work 
ice $7.95 


of graphic designers who utilize these ilisciplines as an integral part of the design process. 1-104" 16-39". 


EMIGRE | | © The Ambition ¢ Fear issue... 


Devoted entirely to the Macintosh computer, *l] features interviews with sixteen graphic designers from around the world 
including Rick Valicenti (Thirst] in Chicago, Malcolm Garrett [Assorted images] in London, Hard Werken in Rotterdam and 
Los Angeles, Philippe Apeloig in Paris, IMatthew Carter (Bitstream in Boston, Takenobu Igarashi in Tokyo, April Creiman 

in Los Angeles, Jeffery Reedy in Los Angeles and many more. Includes original Itacintosh generated designs by John Weber, 
flax Kisman, Glenn Suokko and others. Also includes large bonus poster! 1-19" 16-370". Price $7.95 

If you move, please notify us of your 
new address! 


EMUIGRE § o GAD Records... Interviews with Ivo Watts-Russell (This Mortal Coil), 


Cocteau Twins and other SAD bands, plus Vaughan Oliver, ltigel Grierson and the record sleeve designs of 23 Envelope. 
U-1/G"x 163/49", Price $6.95 
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FACELESS POSTER. Faceless is a giant size 


poster‘documentation project, produced in collaboration with San Francisco based performance group Persona Grata, Printed in three colors, 
folded and boxed, 36" 98". Price $8.00 


| Orders outside 01.5. must be paid by international money order! 


PRESS TIME POSTER SET. limited edition S-poster set. These five sig- 


nature sides of Emigre *l2 were designed to function as posters when unbound. Designs by Warren Lehrer? Phil Zimmermann, Rudy Vanderlans, 
and Allen Hori, 5 posters, each 25" 38”. Price $50.00 (includes UPS air delivery) 


Please allow 2-5 weeks for delivery. Prices and availabil- 
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